
“Yes, they are kids, but they 
don’t like being treated like 
kids. They like the same 
characteristics in food that 
adults do—fast and made to 
order,” says Sharon Olson, 
a partner with Y-Pulse LLC 
in Chicago, which special-
izes in studying kids’ eating 
habits away from home.

“Kids can sniff out 
promotions that look 
like they are trying 
too hard and are 
directed to kids,” says 
Olson with Y-Pulse.


