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Solutions for Convenience Retailers

Convenience stores that commit to
a foodservice-focused shift in 2022
and cement themselves as food and
w. beverage destinations will be ready
- for whatever this year brings.
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FOODSERVICE HAS A LOT ON ITS PLATE

Pandemic-wary and podcast-listening restaurant customers seem partial to
digital delivery services, while younger odults are resisting digital menus when
eating out. The omicron variant has others avoiding the public dining room, while
nearly a quarter of U.S. odults say they are sensitive or allergic to certain foods.

Diners have embraced digital delivery
service aggregators during the roughly
18-month span of the pandemic.

42% have used at least one aggregator

Source: PYMNTS.com, “The Digital Divide: Delivery Service Aggregators And The Digital Shift,” based on census-balanced suveys of
2545 115, consumers who regulanly purchase food from restauants via dine-in, delivery and pickup, canducted between Oct, 20 and
Oct 25, 2021

LISTEN, I'M
HUNGRY

Podcast listeners are twice

as likely to arder restaurant
or other food delivery than
non-listeners.

Podcast ... Listeners Non-listeners
Restaurant delivery 28.2% 14.0%

Meal kit delivery B.0% 2.3%
Grocery delivery 1.8% 5.7%

Sovece: Poclzast Recontact Stody US4+ food delery senvices household used past 30 days ages 16+, November 2007

OMICRON-PROOF YOUR PLATE:

Effect of omicron variant on use orvisit of dining venues in near future:

More mindful about eating leftovers at home B3%
Avoid shared food or self-service (buffets, soda fountains) 13%
Prefer to dine inside — less in favor of drive-through, take- | B5%
out, delivery

Plan to use delivery apps more frequently SU%

Sovurre: Datassential, "COMID-19: Omicran Rising,” Dec. 10, 2021

WHAT'S ON |
THE MENU

Despite comfort with all things ¢
digital, a YPulse study found
that younger diners seem to
prefer printed menus.

. T2% Miss printed menus 3™
\'. 59% Have security .

concerns about
scanning QR codes

Soures: YPules sunvsy of 632 Gen 2
and Milfennial consumers, ages 18-34,
published January 2022

THE “BIG 8"

MAJOR ALLERGENS:
Eggs
Fish
ALLERGIES ik
Peanuts
ON THE RISE  swems
Nearly one in four U.S. adults reports sensitivity Soybeans
oran outright allergy to certain foods. Tree nuts
23% intolerant or sensitive to certain foods Wheat/gluten
4% have afood allergy  soure: Packaged sact, Hagy rendly Foods: Matet Tends nd Opportities”
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Ready-to-drink cocktails have
shown strong growth over the past
two years.

$686 million sales in 2021
+3% change vs. a year ago

+143.4% change vs. two years ago

Souvrce: Spins Procuict Intedligence, year
end trends report, December 2021
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